SR 26-232 Attachment 2

Customer Relations and Call Center Metrics (Attachment 2)

January-March 2026 (3 Quarter FY26)

Figure 1
Responses within Five Days
Q3 FY26 vs Q2 FY26
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Figure 2
Responses within Five Days
Q3 FY26 vs Q3 FY25
(January - March)
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SR 26-232 Attachment 2

Figure 3
CUSTOMER CONTACT SOURCES
JANUARY - MARCH 2026
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Figure 4

Customer Contacts by Month

1400
1200
1000

800 900

856 852 875

600
614
400

200

Jan Feb Mar

W Q3 FY26 Q3 FY25

Page 2 0of 3



Figure 5

Figure 6
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Top Five Feedback Categories
as a percentage of all feedback
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Commendations by Division
January - March 2026
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