
Multiple times per year:
8 agencies (44%)

Annually: 3 agencies (17%)

Every two years: 
3 agencies (17%)

Every five years: 
1 agency (5%)

No defined timeframe: 
3 agencies (17%)

SURVEY FREQUENCY

Full Report:
4 agencies (27%)

Highlights: 
4 agencies (27%)

Dashboard: 
3 agencies (20%)

Offline: 
3 agencies (20%)

Report + Raw Data: 
1 agency (6%)

RESULTS SHARING

Onboard:
6 agencies (40%)

Digital: 3 agencies (20%)

Telephone: 
2 agencies (13%)

Combination: 
4 agencies (27%)

DISTRIBUTION METHOD
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